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This book balances the behavioral and database aspects of customer relationship management, providing
students with a comprehensive introduction to an often overlooked, but important aspect of marketing
strategy.

Baran and Galka deliver a book that helps students understand how an enhanced customer relationship
strategy can differentiate an organization in a highly competitive marketplace. This edition has several new
features:

Updates that take into account the latest research and changes in organizational dynamics, business-to-●

business relationships, social media, database management, and technology advances that impact CRM
New material on big data and the use of mobile technology●

An overhaul of the social networking chapter, reflecting the true state of this dynamic aspect of customer●

relationship management today
A broader discussion of the relationship between CRM and the marketing function, as well as its●

implications for the organization as a whole
Cutting edge examples and images to keep readers engaged and interested●

A complete typology of marketing strategies to be used in the CRM strategy cycle: acquisition, retention,●

and win-back of customers

With chapter summaries, key terms, questions, exercises, and cases, this book will truly appeal to upper-level
students of customer relationship management. Online resources, including PowerPoint slides, an
instructor’s manual, and test bank, provide instructors with everything they need for a comprehensive course
in customer relationship management.
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From reader reviews:

Ashley Parra:

The book Customer Relationship Management: The Foundation of Contemporary Marketing Strategy can
give more knowledge and information about everything you want. So why must we leave the great thing like
a book Customer Relationship Management: The Foundation of Contemporary Marketing Strategy? Some of
you have a different opinion about book. But one aim this book can give many data for us. It is absolutely
suitable. Right now, try to closer with the book. Knowledge or information that you take for that, you can
give for each other; it is possible to share all of these. Book Customer Relationship Management: The
Foundation of Contemporary Marketing Strategy has simple shape however, you know: it has great and big
function for you. You can look the enormous world by open up and read a book. So it is very wonderful.

Jack Alexandre:

Book is to be different for each and every grade. Book for children until eventually adult are different
content. As we know that book is very important normally. The book Customer Relationship Management:
The Foundation of Contemporary Marketing Strategy seemed to be making you to know about other
expertise and of course you can take more information. It is extremely advantages for you. The book
Customer Relationship Management: The Foundation of Contemporary Marketing Strategy is not only
giving you considerably more new information but also being your friend when you really feel bored. You
can spend your spend time to read your reserve. Try to make relationship while using book Customer
Relationship Management: The Foundation of Contemporary Marketing Strategy. You never really feel lose
out for everything in case you read some books.

Donald Bonilla:

Often the book Customer Relationship Management: The Foundation of Contemporary Marketing Strategy
has a lot info on it. So when you make sure to read this book you can get a lot of help. The book was
authored by the very famous author. This articles author makes some research ahead of write this book. This
particular book very easy to read you will get the point easily after reading this book.

Helen Samuel:

Don't be worry for anyone who is afraid that this book may filled the space in your house, you may have it in
e-book approach, more simple and reachable. That Customer Relationship Management: The Foundation of
Contemporary Marketing Strategy can give you a lot of close friends because by you taking a look at this one
book you have thing that they don't and make a person more like an interesting person. This specific book
can be one of a step for you to get success. This reserve offer you information that maybe your friend doesn't
learn, by knowing more than some other make you to be great men and women. So , why hesitate? Let me
have Customer Relationship Management: The Foundation of Contemporary Marketing Strategy.
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